EWWR good practices and case studies
1. Details of Action:
EWWR Organiser: COGERSA
Country/Region: ASTURIAS - SPAIN
Name of nominated project developer: Mercasturias S.A.
Name of nominated action: Food waste donation and reuse of fruit and vegetable boxes
Place: Mercasturias
Town: Polígono de Silvota, Llanera
Region: Asturias
Country: Spain
Nominee category: Business/Industry
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Dates of action: 21 , 22 , 23 , 24 , 25 , 26 , 27 , 28
Year: 2010

2. Please select the theme(s) highlighted in the action:
Too Much Waste
Better Consumption
Better Production
A Life for Products
Less Waste thrown Away
3. Type of Action
Action open to general public
Action open to a target group
Action based on the production of communication tools
Other, please specify:
4. Please give a detailed and precise description of the nominated action:

MERCASTURIAS is the Alimentary Logistic Park of Principado de Asturias and the Wholesaler of Fruits and
Vegetables for Asturias
Food Waste Donation: MERCASTURIAS found an excellent ally in Banco de Alimentos de Asturias, an NGO
administered by volunteers, which main target is to fight food waste and fulfill basic needs by distribution of food.
MERCASTURIAS lends an office to Banco de Alimentos inside its facilities and encourage its customers to
collaborate with them. With only a 10% of our actual food waste, we can provide (according to data from Agriculture
Ministery) basic food (fruits, vegetables and potatoes) for 300 people a year.
Reusing of fruits and vegetables boxes: Our activity implies a movement of over 6.900.000 boxes a year, if they are
not reused, they will become waste. If we analyze the life cycle of non reusable boxes, we see that they are very
harmful to the environment, because of the amounts of CO2 produced during its fabrication, transport and
elimination. According to AECOC, we can reach a reduction about 1.000.000 kg of waste (91.500.000 kg of CO2)
by using reusable and collapsible plastic boxes.
To encourage our customers about using this kind of boxes, we installed informative panels all over our facilities,
we gave them leaflets, internal communication and we went to visit Mercabilbao, where they already have a
reusable box system implemented.
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5. Please describe the target audience and how the action motivated its public/target
audience, as well as the number of participants:
6.
Our customers, 424 companies.
We had 2 hostesses to inform our customers during the whole week. We also exhibited many posters and photos in
our facilities and we made a very important internal communication campaign to promote the EWWR.

7. Please explain why you have decided to nominate this action for a EWWR Award, following the main
criteria listed here below (you can add your criteria if needed):
1) visibility and communicational aspects
2) good practice, originality and exemplarity
3) quality of content and focus on waste prevention,
4) European reproducibility
5) follow-up in long-term and lasting impact

It is a very important agreement, due to its social impact, which is meant to last in time. It is also easily adoptable
everywhere and it is focused on waste prevention.
If this system of reusing boxes is finally fully implemented, about 1000 t waste can be avoided each year.

8. Please provide us with photos, videos, weblinks or any other material that would help the jury to better
understand the nominated EWWR action. Where possible, provide basic translation into English.
Photos:
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Press articles:

With the support of
the European Commission

www.ewwr.eu

