EWWR good practices and case studies

EUROPEAN WEEK
FOR WASTE
REDUCTION

1. Details of Action:

EWWR Organiser: Specialised Division FA19D Waste and Material Flow Management

Country/Region: Styria/Austria

Name of nominated project developer: FA19D Waste and Material Flow Management, Styrian Chamber of
Agriculture, Styrian winegrowing enterprises

Name of nominated action: The fi A L L W&edBrmark-Flascheo(fiThe mult-u s e St yri a Bottl eod)
Place: Styrian winegrowing enterprises, Spar supermarkets (food retailing industry), GENUSSREGAL/VINOFAKTUR
( Wine Manufactureo )

Town: Graz & Leibnitz

Region: Styria

Country: Styria

Website: www.steiermarkflasche.at

Nominee category: administration/public authority

Dates of action: 23 November 2011; 14 December 2011 (project was launched during the EWWR week and
continues until the end of 2012)

2. Please select the theme(s) highlighted in the action:

X Too Much Waste

X.. Better Consumption

X.. Better Production

X A Life for Products

[] Less Waste thrown Away

3. Type of Action
X Action open to general public
X Action open to a target group

X Action based on the production of communication tools
[] Other, please specify:

4. Please give a detailed and precise description of the nominated action

With the support of
the European Commission

Agéncia de
Residus de
*8ll Catalunya

J lipor ™

Www.ewwr.eu
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SIMPLE. PRECIOUS. SUSTAINABLE.

Buyi enjoyi AND bring backé St STEIERMARKALASEHE n t he
A piece of REGIONAL IDENTIY i the STEIERMARK-WEINFLASCHE («Styria Wine Bottle »)

The Steiermarkflasche (Styria Bottle), unique as wine packaging all over the world, is designed to underline the
character of Styrian wine and the identity of the quality-conscious Styrian winegrowers as well as the Styrian
regions. Around 300 Styrian winegrowing enterprises fill their products in the Steiermarkflasche, thereby providing
the Styrian wine with its very own identity.

PLEASURE MEETS REPONSIBILITY i Styrian wine bottles are now refilled

This action is organised by the Specialised Division 19D Waste and Material Flow Management of the Styrian
Provincial Government and the Wine Department of the Styrian Chamber of Agriculture in collaboration with Styrian
winegrowers, SPAR supermarkets and the friends of Styrian quality wines. The action aims to increase the
quantity of Steiermarkflaschen that are refilled after their first use.

ENVIRONMENTAL POTENTIAL i Current figures

Not less than around 5 million Steiermarkflaschen, filled with Styrian quality wines, are sold every year in Styria.
These bottles are disposed of after single use, generating around 2,500 tonnes of waste glass. A smoothly running
separate collection system of waste glass is established in Styria, yet it is fact that the energy input required to
recycle the collected glass and produce new bottles exceeds the costs for cleaning and refilling by far.
fBuschenschankend (tradi ti onal St yri an haveralseady &rhrged fogtheir émgty ottles v
to be cleaned in the large-scale bottle wash systems of mineral water bottlers before being refilled. Cleaning in

these state-of-the-art wash systems requires only around 0.09 kWh per bottle, compared with approximately 1.1
kWh required to produce a new bottle (melting of waste glass).

WASTE PREVENTION and CLIMATE PROTECTION i achievable goals

Our aim is to increase the refill rate to at least 50%, corresponding to an annual reduction of around 254 tonnes of
CO, emissions generated during the combustion of 80,000 litres of heating oil. If every Steiermarkflasche is
refilled five times i which is a realistic goal i, 10,000 tonnes of waste can be avoided.

SIMPLY SUSTAINABLE i the non-deposit ALLWEG collection system

The pilot project linked 55 wine growing enterprises, 6 large SPAR supermarkets and the centrally located
Vinofaktur in Southern Styria, where empty bottles can be disposed of via well-established return systems (TOMRA
machines). The winegrowers reward each returned bottle with 10 cents, and SPAR supermarkets guarantee their
customers a 5% discount if Styrian wine in a Steiermarkflasche is purchased. Both measures offer important
incentives for the regional economy.

RENTABILITY i economic benefits

Reusing the Steiermarkflasche represents a considerable cost advantage compared with using a new bottle
(original price: 0.450 p e r . Bomgequéendy)it is an adequate measure to reduce the carbon footprint for wine,
for which the glass packaging accounts for as much as 80%. Some winegrowers include information about the
empty bottle return system on the labels of their wine bottles. The project can rely on existing infrastructure in many
ways (e.g. bottle return machines in the supermarkets, centralised logistics in the food retail industry, bottle wash
systems of mineral water bottlers) and does therefore not require large-scale investments.
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5. Please describe the target audience and how the action motivated its public/target audience, as well as
the number of participants

EVERYBODY can contribute

The pilot project equally motivates consumers and the related business community to participate. In this context, a
market research institute will question participating consumers and project partners to find out what they think about
single- or multi-use bottles and their reasons for buying wine in Steiermarkflaschen.

INCENTIVES

The project clearly represents a WIN-WIN situation for all involved groups. If consumers bring their empty wine
bottles back to the participating winegrowing enterprises they take a 10 cent discount for every new bottle of wine
they buy, and customers of SPAR supermarkets and the Vinofaktur get a 5% discount if they purchase Styrian wine
filled in a Steiermarkflasche.

PUBLIC RELATIONS

The kick-off event to the action was officially launched on 24 November 2011 and included a highly visible
press conference with radio, TV and print media coverage. Information folders are made available to all
participants by the Specialised Division 19D Waste and Material Flow Management. The website
www.steiermarkflasche.at was created to reach an even wider public audience. Currently, the action is actively
supported by 55 winegrowing enterprises, 6 SPAR supermarkets and the Genussregal Vinofaktur in Southern
Styria.

6. Please explain why you have decided to nominate this action for a EWWR Award, following the main
criteria listed here below

1) visibility and communicational aspects

2) good practice, originality and exemplarity

3) quality of content and focus on waste prevention,

4) European reproducibility

5) follow-up in long-term and lasting impact
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1) Visibility and communicational aspects
COMMUNICATION PLATFORM

The action addresses consumers directly and repeatedly with the help of the food industry acting as every-day
communication platform. Generally, actions performed in collaboration with the food retailing industry reach a wide
audience with up-to-date information. The comprehensive media coverage mirrors the current interest of the public
in this topic.

2) Good practice, originality and exemplarity
TRADITION MEETS INNOVATION

All over the world, quality wines come in glass packagings only. Therefore, the only way of significantly reducing the
environmental burden (CO, footprint) linked with wine is to increase the number of refills. Deposit systems have
proved to be an only inadequate means for this purpose due to the high administrative effort required. The
principle underlying the non-deposit collection system is simple yet innovative: informing customers about
the value of and personal financial gain (e.g. discount) linked with the Steiermarkflasche is likely to
motivate them to use one of the existing return possibilities. Doing so requires no actual money flows between
producers, retailing industry and consumers. Producers and retailing industry offer the actual value of the
Steiermarkflasche to their customers, eventually benefiting from positive effects on their own sales volumes. This
exemplary WIN-WIN situation is living proof that even the waste industry can create closed economic cycles without
waste-related fees or subsidies. Precondition is a product design capable of financing waste collection and reuse by
promoting the product value that remains after use. This applies for the whole field of glass packagings for food and
drinks, using very expensive glass bottles (in particular for alcoholic drinks) that are as good as new after one use.

3) Quality of content and focus on waste prevention

WASTE PREVENTION

Increasing the refill rate from 35% to 70% could help prevent around 875 tonnes of waste per year. Refilling the
annual quantity of five million Steiermarkflaschen four times on average could avoid 10,000 tonnes of waste.

4) European reproducibility
The principle of the ALLWEG Steiermarkflasche could act as a role model for other European regions, too. Wine
bottles designed specifically for a region are circulating in Germany, France and Italy, where a similar concept could

easily be implemented (e.g. Bocksbeutel bottle, Sachsenkeule bottle, Bordeaux bottle, Burgundy bottle, etc.)

5) Follow-up in long-term and lasting impact
The ambition of the organisers of the Steiermarkflasche action is to achieve a transition into regular business after
the end of the pilot project (end of 2012).

7. Please provide us with photos, videos, weblinks or any other material that would help the jury to better
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understand the nominated EWWR action. Where possible, provide basic translation
EUROPEAN WEEK into English.

- =ead
LEERGUT

Das Lebensressort
unterstitzt die Aktion ..
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ESIIVEIN setzt auf
Niederbefillung!

' ,a Jer STEIRISCHE |

JONCRATZ

\

Stelermark-Woinflaschen
erhalten Sie in diesom
EUROSPAR beim Kauf von
stolrischem Wein
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Der STEIRISCHE WEIN

setzt auf Wiederbefiillung!
Bualitatserhal von der Rebe bis zur Flasche.

Genuss mit
Verantwortung

www.steiermarkflasche.at

Bis zu 10,000 Tonnen Abfall kdnnten
durch die ALLWEG STEIERMARK-
FLASCHE vermieden werden

Erhebliche CO2-Reduktion

Einfache Abwicklung durch
pfandloses ALLWEG-Sammelsystem

Riicknahmestellen bei ausgewahlten
SPAR-Filialen, dem Genussregal
Vinofaktur in Vogau und bei den
teilnehmenden Weinbaubetrieben

35% der STEIERMARKFLASCHE werden bereits
wiederbefillt, bei 50% wiirden zustzliche 80.000
Liter Heizdl eingespart werden

Der STEIRISCHE WEIN

setzt auf Wiederbefiillung!
Qualitdtserhalt von der Rebe bis zur Flasche.
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Der STEIRISCHE WEIN
setzt auf Wiederbefiillung!
Gualitatserhal von der Rebe bis zur Flasche.
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Please find the official information folder of the project and a few newspaper reports in the attachment. The
following websites contain detailed descriptions of the action and summarise the media reports.

Project website: www.steiermarkflasche.at

Mediareports: Googl suche bring 41.600 Ergebnisse f¢r ASteiernm
www.abfallwirtschaft.steiermark.at/cms/beitrag/11605231/70174843/
www.awv.steiermark.at/cms/beitrag/10031455/170666/
www.suedsteiermark.tv/video/1268/Steiermarkflasche-soll-nicht-im-Container-landen
http://stmk.agrarnet.info/netautor/napro4/appl/na_professional/parse.php?id=2500%2C1646559%2C
%2C
http://www.falstaff.at/weinartikel/allweg-flaschen-fuer-den-steirischen-wein-3841.html
http://www.kleinezeitung.at/steiermark/helden/multimedia.do?action=showEntry detail&project=6318
0&id=180752

ADEME

i Agéncia de .
B - _ s lipor
the European Commission - e Q i r v
WWW.ewwr.eu e I 1 po



http://www.steiermarkflasche.at/
http://www.abfallwirtschaft.steiermark.at/cms/beitrag/11605231/70174843/
http://www.suedsteiermark.tv/video/1268/Steiermarkflasche-soll-nicht-im-Container-landen
http://stmk.agrarnet.info/netautor/napro4/appl/na_professional/parse.php?id=2500%2C1646559%2C%2C
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