EWWR good practices and case studies

1. Details of Action:
EWWR Organiser: NABU
Country/Region: Germany
Name of nominated action: Aktion “Wunderkiste”
Place: Talbahnhof/Bismarckstraße, 52249 Eschweiler
Town: Eschweiler
Region: Aachen/Düren
Country: Germany
Website: http://www.awa-gmbh.de/
Nominee category: Public Authority
Dates of action: 17.11.2012 (installation)

2. Please select the theme(s) highlighted in the action:
X Too Much Waste
Better Consumption
Better Production
X A Life for Products
X Less Waste thrown Away
3. Type of Action
X Action open to general public
Action open to a target group
Action based on the production of communication tools
Other, please specify:

4. Please give a detailed and precise description of the nominated action
52249 Eeschweiler: Aktion “Wunderkiste”
AWA Entsorgung GmbH is the local community owned waste management company. During the week AWA
installed and inaugurate the girst “giftbox” in the city of Eschweiler, the “Wunderkiste” (box of wonders). People can
give and take things without paying. It is a test: if it is successful, AWA will install more boxes in 25 other
cities/regions where AWA is active. By promoting the box people get more information about waste reduction and
sharing and longterm use of products.

5. Please describe the target audience and how the action motivated its public/target audience, as well as
the number of participants

The media interest was very good, even the regional TV reported. The target audience is the whole population of
Eschweiler. As the box has been installed for a long period – as long as it works-, there is no countable audience to
report. Is an installation that lives from the people using it constantly. By now the test was successful and AWA is
planning more boxes in other communities around the city of Aachen.
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6. Please explain why you think this action is suitable for a EWWR Award, following the main criteria listed
here below:
1) visibility and communicational aspects
2) good practice, originality and exemplarity
3) quality of content and focus on waste prevention,
4) European reproducibility
5) follow-up in long-term and lasting impact

1) The box is installed in public spaces and is open to everybody. It is a low level introduction to waste
reduction.
4) The project can be reproduced everywhere, success is depending on the people’s interest.

7. Please provide us with photos, videos, weblinks or any other material that would help the jury to better
understand the nominated EWWR action. Where possible, provide basic translation into English.

http://www.awa-gmbh.de/weitere-nachrichten/einzeldarstellung/artikel/die-wunderkiste-in-eschweiler-nachkarneval-wieder-einsatzbereit/
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